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Online Summer School – A step into the future

W

ith today’s researchers becoming
ever more time poor and budgets
under continual pressure, AMSRS
took the innovative step of trialling its Summer
School in an online format. Instead of flying
speakers to a conference location for a couple
of days, three topics were covered by international experts, each presenting four two hour
sessions over the course of a month.
With one apiece from Australia, the UK, and
Canada, the schedule allowed delegates to
choose one, two, or all 3 topics. On offer were
Sources of Qualitative Inspiration from Andy
Barker (UK), Consumer Behaviour from Prof
Chuck Chakrapani (Canada), and Advanced
Sampling from our own Dr. Phil Hughes.
So how did it go? Well, response was overwhelmingly positive, although naturally there

were a few areas that need further innovation
and adaptation and these are already being
addressed for the future. Attendees liked the
convenience (and comfort) of participating from
their own desks. Furthermore, the pricing was
an attraction; coupled with the staggered timings and no travelling, it afforded the opportunity for some to attend more than one course
without impacting the working week.
So, overall a lower cost and user-friendly
experience was enjoyed with no sacrifice in
quality of content or instruction summarized
by this quote “ Many thanks for this course...
the content was great … online format worked
well...much more convenient!”
Clearly, face-to-face communication was
missing. Although interactions improved in
latter sessions as familiarity with the technol-

“Thanks very much, Phil... a terrific course”
“... Chuck. You really provided lots of food for thought and challenged the status quo”
“... I would tune into an Andy every week... ”

ogy and environment progressed, more work
is needed on replicating the exchange of ideas
and networking that ‘conventional’ schools offer. Circulating delegates’ bios beforehand and
forming working teams in advance are some
suggestions to get everyone a bit more familiar
in an otherwise ‘virtual’ classroom. Also, the
idea of a follow-up evening session where subgroups come together in local venues to discuss
and share ideas and experiences based on their
learnings has been mooted.
For a first attempt, when so much was new
and untried, the success of the first on line Summer School has opened the door for bringing a
wider range of international and leading edge
speakers to Australia in both a cost effective and
time efficient manner. Special mention must go
to AMSRS’ John Scott, who, as moderator, held
it together over 12 sessions, morning, noon, and
night juggling questions, communications, and
technical glitches with calmness and aplomb.
David McCallum, chair, AMSRS professional
development committee

Recruitment and fieldwork – new AMSRS
guideline highlights mutual responsibilities

A

research project often includes recruitment of participants by one organisation
for fieldwork conducted by another
organisation. This may take many forms – it
could be recruiting for group discussions,
online groups, in-depth interviews or, in some
cases, recruiting respondents for a quantitative survey.
The latest guideline from AMSRS outlines
the mutual responsibilities of these two
organisations – the agency conducting the
recruitment and their client (which could be
another research company from Australia or
overseas, an internal department or a company
supplying the product or service). It describes
best practice when dealing with participants
and efficient and professional record-keeping
and administration by both agency and client.
These mutual responsibilities will usually
be governed by a written contract between
recruitment agency and client. The guideline
summarises the topics specific to recruitment
that should be covered in any such contract.

This guideline will help you if you have ever
considered the following questions or similar:
• Whose responsibility is it to make sure that
respondent signs a product disclaimer if
you are testing food samples in a group
discussion?
• As a moderator, are you obliged to accept
a group respondent who turns up at the
group but is not on the attendance form?
• Can you as a client, contact a participant
directly after an online group for further
information?
• Who is responsible for ensuring professional indemnity and/or public liability
insurance is in place when using home
venues for in-depth interviews?
• If the client wants the details of participants after fieldwork, what are your
responsibilities as a recruiter?

• Responsibilities for disclaimers
• Treatment of participants
• Responsibilities for personal safety of
participants for interviewing conducted
at a central venue
• The process for the recontacting participants after fieldwork (if required)
It is designed to be read in conjunction with
the AMSRS Code of Professional Behaviour and
references the requirements of AS:ISO 20252.
This guideline updates the ‘Qualitative
research recruitment guidelines’ developed
some years ago by the NSW QRG. I thank the
NSW QRG for their assistance in developing
this guideline.
For a copy of this guideline
and others giving advice on professional
standards and Code queries go to:
www.amsrs.com.au/professional-standards

The topics include:
• Recruitment specifications and changes
• The content of screening questionnaires

Jane Gregory, AMSRS professional standards
officer

