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RICA launches
Industry Survey

AMSRS Guideline for
Interviewing Children

MSRO and AMSRS jointly conducted
an industry survey in 2010 and 2011,
which provided information on the size
and nature of the market and social research
industry in Australia.
It’s happening again this year, and all market and social research companies are urged
to support this important industry initiative by
completing the survey sent via email on Wednesday 22 May.
The research will enable the associations to:
• establish the importance of the industry when
we speak to government and regulatory bodies
• provide information to members for their own use
• carry out industry activities and strategies
• provide data to international associations such
as ESOMAR.
If you have not received an email with a link to
the survey please contact the AMSRO Secretariat
at kate@amsro.com.au or phone (02) 9552 4618.
All participants will receive a copy of the
consolidated report of findings for their own use.
The survey closing date is Friday 7 June 2013.

he new AMSRS guideline on interviewing children and young people is
available as an insert in this edition of
Research News. It expands on Rule 6 of the
Code of Professional Behaviour and clarifies
researcher responsibilities.
It also comments on legislative requirements for people working with children, which
are the subject of an AMSRS fact sheet that
is in development. These requirements cover
researchers conducting groups or in-depth
interviews with children, as well as interviewers doing quantitative studies.
Topics include:
• When interviewing young people (aged
14-17 years) permission must be obtained
from a responsible adult if you are asking
about ‘sensitive information’ as defined in
the Privacy Act. Do you know the definition
of ‘sensitive information’?
• Questions for children and young adults must
be age-appropriate and not cause upset or
embarrassment. Careful consideration must
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be given to the context. For example, are you
going to cause embarrassment by asking a
teenager about their problems with acne in
the presence of their peers?
• Market and social research has to comply
with legislative requirements relating to
children. Pre-employment screening of
people who come into contact with children
is mandatory for most states and territories. Some require special checks or police
checks for market and social research
interviewers. (Each state and territory has
its own procedures and requirements.)
For queries relating to the Code, call the
AMSRS Ethics line 1300 661 951.

A copy of this
new guideline
has been
inserted into
this edition of
Research News

GUIDELINES ON
INTERVIEWING
CHILDREN AND
YOUNG PEOPLE
These guidelin
es on interviewing
children
and young people
expand on elemen
ts of
Rule 6 of the AMSRS
Code of Profess
ional
Behaviour (the
Code) and the
notes to Rule
6.
This Rule states

that:
The Researche
r must take special
care when
interviewing children
and young people.
consent of the
The informed
parent or
obtained for interviews responsible adult must first
be
with children.
The note to Rule
6 provides clarificatio
n:
Children are defined
as being ‘under
young people
14 years’ and
are defined as
being ‘14 – 17
the case of young
years’. In
people, where
the informatio
collected is “sensitive
n to be
information”
as defined by
Privacy Act, Researche
the
rs must seek
responsible adult.
the consent of
a
Where the research
involves any subjects
circumstances
or
that might reasonabl
be of concern
y be judged to
to parents or
guardians of the
person (e.g. violence,
young
drug taking),
but does not include
“sensitive informatio
n” as defined
by the Privacy
is advisable to
Act, it
seek the consent
of a responsib
le adult.
The following
comments are
designed to give
when interviewin
further guidance
g children and
young people.

1. Definition
of “sensitiv

e information”
The note to Rule
6 says “In the
case of young
the informatio
people, where
n to be collected
is “sensitive informatio
defined by the
Privacy Act, Researche
n” as
of a responsib
rs must seek
le adult.”
the consent
“Sensitive informatio
n” is defined
in the Privacy
mean informatio
Act 1988 to
n or an opinion
about an individual’
• racial or ethnic
s:
origin
• political opinions
• membersh
ip of a political
association
• religious beliefs
or affiliations
• philosophi
cal beliefs
• membersh
ip of a profession
al or trade associatio
• membersh
ip of a trade union
n
• sexual preference
s or practices
or
• criminal record.
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“Sensitive informatio
n” also includes
genetic informatio
health informatio
n about an individual
n and
health informatio
that is not otherwise
n, defined as:
n or an opinion
about:
(i) the health
or a disability
(at any time) of
an individual;
(ii) an individual’
or
s expressed wishes
about the future
provision of health
services to him
or her; or
(iii) a health service
provided, or to
be provided, to
individual; that
an
is also personal
information; or
(b) other personal
information collected
providing, a health
to provide, or
in
service; or
(c) other personal
information about
an individual
in connection
collected
with the donation,
or intended donation,
by the individual
of his or her body
parts, organs
substances; or
or body
(a) informatio

(d) genetic informatio
n about an individual
or could be, predictive
in a form that
is,
of the health
of the individual
genetic relative
of the individual.
or a
Note that the
definition includes
an individual’s
well as personal
opinions as
health informatio
n.

2. Clarification

of “a

parent or respons
The term “responsib
ible adult”
le adult” includes
teacher and may
a child’s guardian
also include a
or
welfare and social
worker.

3. Clarification

of “informed

consent

Sufficient details
”
about the project
should be given
parent or responsib
to the
le adult to enable
consent. For
them to give informed
example, if the
child will be asked
product or service,
to test a
the responsib
le adult must
information about
be given enough
the product or
service that he
make an informed
or she can
decision about
the
When testing
products, if practicabl child’s participation.
e, the responsib
should be allowed
le adult
to see the product
handle, use or
to check that
it is safe to
eat.
There are no
exceptions to
the need to obtain
consent. If the
informed
interviews take
the form of intercept
in a public place
interviews
- for example
in a park or swimming
- and an adult
is accompanying
pool
a group of children
people (and is,
therefore, responsib
or young
le for them) he
give permissio
n for the interview.
or she may
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THE

ORU
ONLINE RESEARCH UNIT

Panels recruited through multiple sources
Surveys built for multiple devices

Talk to us and find out the
multiple reasons why our
clients trust The ORU as
their preferred online
sample provider.

For further information please contact Sam Dier on 02-8922 9200 | www.theoru.com
Australias leading:
• Consumer and Business Panels (Aus and NZ)
• Client Service team
• Experienced in-house Data Processing team.

QSOAP – Quality Standard for Online Access Panels

